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Looking at the spectrum of reporting in 2018,
we see a great diversity of formats and channels
and expect that to persist.

Today, there are many ways of doing year-end
reports, all of them legitimate. And, to reach an
ever-more-fractured audience many companies
opt to pursue more than one strategy.

There is no question, effective corporate
reporting is a critical tool, not only a compliance
exercise. Reaching shareholders and stakeholders
Is challenging as attention spans shrink and
information outlets grow.
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Annual responsibility and financial
reports remain a focused strategic
communication opportunity: a
relevant and compelling reporting
vehicle to set the terms for the
ongoing, hecessary conversation
with shareholders and stakeholders.

Animportant component in creating
your company’s “license to operate”,
areport or review—in print, online or
both—offers a potent vehicle for your
company to tell its story.

The best reports have a clear point

of view and purpose, engaging your
audiences, building belief and setting
your company apart—clarifying why
communities and stakeholders should
embrace your company, invest in the
stock, work at or with the company and
believe in the brand.

Each company’s situation is unique.
As a corporate communicator or
investor relations leader, you need
to determine what kind of reporting,
in what mix of media, serves

your company and stakeholders
best. And, your distribution and
promotion strategies should be part
of the conversation.
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Ideas On Purpose has deep
expertise in corporate reports—
responsibility reports, 10-K wraps,
annual repor’Fs, anhual rewews, Dalivening
summary reviews, investor suite of e
) . ) alue
communications, and integrated
reports—both in print and online.
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Ideas On Purpose

is a brand and digital design
agency. We apply strategic
thinking and beautiful design to
build our clients brands, change
perceptions, engage audiences
and inspire action. We have
deep expertise in Annual and
Responsibility Reports.
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